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BHARAT SANCHAR NIGAM LIMITED

(A Government of India Enterprise)
Corporate Office (Finance - CM)
7th floor, Room No. 71 1, JanPath,

NEW DELHI-I10 OOI

lndiaBroad[:anel :*')?

Linhi.ng Indirt

No.1 6-1 212013 - T&C-CM/Pt.l

To

Date 21.01.2015 ,

Chief General Managers,
All Territorial Circles/Metro Districts

Encls: Annexure - A - inventory of circles
Annexure - B - Process defined.

Copy to :

Director (CM) for kind information'
CGM, ITPC, Pune for kind information'

Sir,

I wish to bring to your kind notice and knowledge that a new functionality was introduced in "My

BSNL App,, (an appttation for smartphones) recentlyl Now customer can reserve a number (Choice

Number) or buy a fancy number through the Mobile Application that works on Android and ios'

It is well-known that BSNL has a huge hoard of fancy numbers which it is unable to sell through

traditional e-auctions. Witt'r 
" 

huge pro[feratiJn of Smartphones in the market, customers now find it easy

to do various activities through in application which adds a lot of value to a customer's life The idea of

selling fancy numbers throLigh ASrul Vy App serves two purposes, first - ea.sy availability of fancy

numblrs to our customers and second - enable BSNL to sell fancy numbers from its reserves

It is, however, disconcerting to note that circles have not populated on Sancharsoft a sufficient

number of fancy numbers. Some Circles like Andhra Pradesh and Tamll Nadu have about 2 lakh fancy

numbers poputated on Sanchar soft which sell whereas circles like NE-l, NE-ll, Jharkhand J & K have

zero fancy numbers populated on Sancharsoft (As per Annexure A' enclosed)'

It is requested that Circles should impart special emphasis in propagating 'MyBSNL App' on

smartphones by way of SMS campaign to relevant smartphone users of circles put relevant links on

circle website, and advertise through post-paid, Landline Bill etc. lt is also urged that circles should

populate a minimum of 2 lakh fanc! numbers on Sancharsoft to enable customers to buy since thev 
,

i.r"u" . greater choice which rnturn translates into revenue for BSNL. r - n\-na1t'\
(Y.N. Singh)
GM (F)- CM
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RSNL APP

22'o JanuarY 2015

I).Introductiou:

Launch of Choose your Mobile Number and Fancy Number on

APP"forsmartphones'Witlitlrelaunclrofthisfunctiorrality'the
.oUif. application a fancy number at the designated price fixed by

a customer service center.

Definitions, AcronS'ms and Abbreviations:

- Bharat Sanchar Nigam Linrrted

- Customer Serwice Ccntre

- Custorner APPlication Form

- Subscriber IdentitY Module

. Garner increasing revellues for BSNL'

. Easy to reserve the Choosed nunlber or br-ry a

o To enhance the participation of customers itl

scheme tlrrou gh smartPhones'

o Add value to a customer's life'

android and ios by ITPC through "MY BSNL

custonrer can now buy off the shelf through the

BSNL or choose his number and redeem it through

fancy number of the rnobile application'

the selection of the Choose Yor-rr GSM Mobile tlumbers

BSNL
CSC

CAF
SIM

I) Goals

o To increase the scope and reach to the customer's for obtaining the choice tlunrber arld Fancy t.tttmber on

a PAN Lidia basis'

WorkFlorv & I)escriPtion :

ose Your GSM Mobile Number:

e and choose the GSM Mobile Number'

nlber selection hirnself across the coullter'

r and get a bunch of nlttnbers to select his choice among

tion'

Process defined

choosing to pay the customer is tlren guided through

go to the nearest customer service center to receive tlr

isk for the confirmation of ITPC sent through SMS

show to the customer service executive. tn itre case of clroose yoLlr own number the customer resefves his clroice



J'

number. The number shall stay reserved for 72hrs. The custonrer needs to redeern ltis chosen trumber within 72hrs by

going to the nearest custonrer service center and showiug the sms frorn ITPC confirming his reservation.

Backend Process

The Sancharsoft will aggregate the custonrer reserved clroice numbers and fancy numbers purchased and

update the Sancharsoft at regulai-inte.vals of 30 Minutes. The reserved numbers tlrus rnade available can be released

through Customer Service Center / Franchisee using their login in Sancharsoft,

The CSC / Franchisee releasing the connection througlr Sancharsoft:

The CSC / Franchisee can release the connection through Sancharsoft by selecting the Menu --- Choice

Number -, Data Errtry. Hise the CSC / Franchisee will be asked to enter the PIN nurlber received by the cltstonrer and

the MobileNunrber on which it is received. If the values given by the Cr-rstomer are tallied, the CSC / Frarrchisee will
be asked to enter the fufthis details as it is done in nonnal procedure for connectiott release. If the data is not tallied, it
will be rejected. This process will ensure the perfect allocation of the choice uuuber to the reserved customer only and

hence customer confidence will increase.


